UDMAnINE 
Be 


Coming Up for 


ACTION! 


PAT OBRIEN 


as a fast-talking, double tough top kick of a two-fisted crew 


MORRIS 


“Kid Galahad”“—as a heart-breaking, chin-busting gob | 


GEORGE BRENT 


as a gallant officer, brave in danger, daring in action 


FRANK M‘HUGH 


as a goofy gob, a sucker for dames and lottery tickets 


DORIS WESTON 


“The Singing Marine's” sweetheart as the main heart-throb ae 


—— 
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SHOVIN’ RIGHT OFF 


FOR ACTION. 


A News Topic That's Big, 
Bold and Timely Because of the universal Interest 
in Sub Maneuvers and Latest Life Saving Devices! 


A Full Month 24-Sheet Cam- 
paign in 1500 Cities-You Can Augmeni With Your 
Boards! See Full Color Reproduction On Back and Side Cover. 


. Big Space Advertising and 
Publicity in Affiliated Cosmopolitan Newspapers 
in Important Key Centers! See the Big Advertising Section. 


this 
campaign plan- YOUR work. 
kit-containing every nece 
Sary prop in convenie 


(Advance) 
“Tin Fish” Is 
Hero of Fine 
Strand Film 


Making a picture with a “‘tin 
fish’’ as the hero of the story, 
and the players as more or less 
incidental, requires a _ lot of 
technical business that the aver- 
age audience will never appre- 
ciate but which it would miss if 
it wasn't there. 

“Submarine D-1,’’ which opens 
next Friday at the Strand Thea- 
tre, is that type of a production 
and the word “‘type’”’ isn’t used 
to put it in a class with any 
’ other picture ever filmed. For it 
is unique in the respect that the 
Dolphin, or “‘D-1,”’ as it’s off- 
cially known, is a real person- 
ality and turns out to be the 
hero of the piece. 

Any service picture dealing 
with Uncle Sam’s forces on land 
or sea requires a lot of phenegel- 
ing on the part of the studio 
management. 

First, the story, after careful 
working over in the studio with 
expert advisors sitting in to tell 
the scribblers just what they can 
do and what they can’t do, has 
to be submitted to Washington. 
In the case of “Submarine D-1,”’ 
a Warner Bros. melodrama, it 
went first to the Navy Depart- 
ment for general once-overing 
and then to New London, Conn., 
where most of our submarines 


_-are made for a-careful check by —— 


the experts who know just what 
they want to hide. 


Mat 102—15c 
_.. Wayne “Kid Galahad” Morris . 


‘With these things out of the 
way, the entire company went 
to the San Diego, Calif. Naval 
Base and for more than three 
weeks went to sea daily on sub- 
marines, cruisers, rescue tugs 
and whatnots. Even though 
official permission had been ob- 
tained from Washington, extreme 
care had to be taken in actual 
shooting as the officers at San 
Diego were instructed to cooper- 
ate only to the point where it 
didn’t interfere with regular 
routine duties. 

After all these advance weeks 
of preparation, you may bet your 
bottom dollar that no one 
stepped out of line for a mo- 
ment so long as the Navy was 
the boss. At the studio, “‘in- 
nards” of the “‘D-1°’ were dupli- 
cated, with changes which don’t 
interfere with the action but 
which would certainly confuse 
any foreign nation that thought 
in this way to swipe Uncle Sam's 
latest sub plans. 


Wayne Morris and Doris Weston, whose work in 
“Submarine D-1,” now at the Strand, plants them 
more securely in the ranks of the stars. 


A 


“THE STORY 


“Butch” Rogers, (Pat O’Brien) and ‘‘Sock’’ McGillis (Wayne 
Morris), fellow sailors and rivals for Ann Sawyer (Doris 
Weston), meet in New London, Conn., where Ann has just 
married Tom Callam (Regis Toomey), one of.their pals, who 
has slipped in and stolen the girl while they were fighting 


between themselves. 


A week after the marriage, Tom goes out on a sub for a 
final test and it is sunk with all hands. Ann goes away to get 
over the shock of her grief. 


Butch is training a new crew for the D-1|, then building in 
the yards, and Sock, a torpedo man, is in the school. Lieut. 
Commander Matthews (George Brent) is to command the boat, 
with Butch as his chief petty officer. 


Just as the D-I is about ready for launching, Ann returns 


and announces that she is going to get a job with the Navy. 


Butch gets Ann a job with the Navy at San Diego and the 
friends plan a reunion when the D-1I arrives on her maiden 
cruise. On the test trip, Sock’s carelessness causes an accident 
that delays the craft and Matthews is called on the carpet. 
Butch, who worships his commander, gets tough with the crew 
and in an argument with Sock the latter gets so mad he deter- 


mines to take Butch’s job away from him. 


Matthews and Butch have worked for years on a rescue air- 
chamber which they hope will end submarine disasters, per- 


mitting rescue of crews from the bottom of the ocean. 


Butch works on the invention, perfecting it and Matthews 
and the D-I are ordered to sea for maneuvers with Sock as 
his chief petty officer. Matthews eludes a screen of destroyers 
and cruisers and ‘“‘torpedoes’’ a battleship, but a short time 


later his D-I is accidentally rammed and sinks to the bottom. 


One officer is badly hurt, and when help comes and the 
men rise to the surface by means of. “air lungs,’ he appears 
doomed along with Sock who has stayed behind as there's no 


one left to work the escape valve. 


The rescue chamber works and Sock and the officer are 
rescued. It means promotion and honors for the inventors 
and high commendation from the Admiral (Henry O'Neill). 


PUBLICITY 


(Current) 


Sailors Act 


As Advisors 
For Picture 


There’s one good thing about 
making a picture like “Submarine 
D-1," which a Warner Bros. 
company filmed at the San Diego 
Naval Base—every gob in the 
service is a potential technical 
advisor. 

For instance, there was great 
consternation among officers and 
crew of the U. S. S. Ortolan, 
submarine rescue ship, which was 
used almost daily by Director 
Lloyd Bacon and his troupe, 
when it was discovered that the 
insignia on Wayne Morris’ sailor's 
blouse was not regulation. 

Every enlisted man on _ the 
boat found occasion to remark 
on the glaring error of having a 
silver eagle overlapping the first- 
class torpedo man’s insignia on 
his arm. 


- Complaints went all the way 
up the line from apprentice sea- 
men to cooks, to first-class 
ratings, to petty officers, and 
finally to the captain, who took 
up the matter with Director 


mht 


Bacon. 

Bacon, anxious to have every- 
thing exactly right, called the 
wardrobe man on the carpet. The — 


latter produced a book of reg- ~ 


ulations on insignia for his 
authority, only to be told that it 
was an obsolete book which had 


‘heen superceded several years 


ago and what was right then is 
all wrong now. 


“He hastily unraveled the 
thread and moved the eagle up 
half an inch, and everyone from 
apprentice seaman_ to captain 
breathed easier. The honor of 
the Navy had been saved. 

“Submarine D-1,”’ starring Pat 
O’Brien and George Brent, is 
now showing at the Strand. 


FANCIES oF te 
MOVIE FOLKS 


GtORGE BRENT 


ISA DOG FANCIER, 


HE HAS A NUMBER OF HUNTING 
DOGS, BUT HERE IS “WHISKEY” 
ENGLISH BULL-00G, WHO AT THE 
IMOMENT SEEMS To HAVE A WEATHER, 
EYE OUT FoR VENTURESOME CATS. 
MR. BRENT IS WoW APPEARING IN 
COSMOPOLITAN'S “SUBMARINE D-1" 


Order from Campaign Plan Editor 
Mat “Sub 102-B’’—15¢ 


HOW TO WIN FEMMES 


Here’s How with the 


/ WAYNE MORRIS PLAN 


Seezes diiotier hit. ee this picture he’s a 
heart-breaker Gs well as a chin-buster. Tell 
the femmes*about.it, in this way: 


Display still of Morris ; in sailor outfit in all 
ls, Ww ] and this. copy: 


3 “Girls! ‘Heres sa gee scart 
‘Sm, He'll make you dance with Hee | 

ing Distribute autographed fan fotos of Westie 

Morris.. Available: in large. quantities ‘ated 


teripg, * fe os : 


Ee eee 


the Strand on Saturday.” 
They won't forget “Kid Galahad Mount 
stills of Wayne Morris in boxing poses: in 
lobby with stills from “Submarine DI."" 


vuiiibons This Year Are 
NAUTICAL AND “NICE 


Resort fashions are a big feature with départ- 
ment stores at this season., This provides you 

_ with q@ natural tie-in with your show. Work 
“»ewith ‘them “on window displays of marine 


ee , fashions, using stills and window cards plug- 
ging * ‘Submarine: *“Copy:' “Ship-shape slacks ga 
“Be tag toxthe’. 


for sunny ‘Soiithern days.” 
Navy in this nautical sailor frock. 


Doris Weston Calot for 


MILLINERY SHOP. 


“Still number S432 shows Doris Weston wear- | 
ing a calot—a very popularitype.of hat which 


every store stocks. Using,ca\blow-up"of this 
still, get stores to make, up counter and.win- 


dow display and run a special on the “Doris : 


Weston Calot” during:your run. © 


iio ntanmsnameen i AabES" debacle estan nance 


.. Personal Notes: Distributed oy cashier mS 
“Wayne Morrif'is back for another knockout. ~ 
| 8 too will fall for him'i in ‘Submarine, DY isa 


ob for you. 


Ss oe fe 
gee 


W priéés See details on page 0. Distribtitee i 
| : 3, or soda foun- 


can be worked up.into a very | 
‘angle for them as well ds for your show. This 
_doesn't have to ‘be confinedtowwomens 
wear, particularly if they. choose @ deep 
shade of blue that is used.in’men’s clothing: 
“Work with the store on co-op ads“and win- 
dow displays with stills and other art. 


‘Store Sponteiie Color 


“SUBMARINE BLUE” 


‘Get oneiot.the larger stores to sponsor a cer- 
tain shade of blue as “Submarine Blue.” If 


they get behind this with a big promotion, it 


BEAUTY SHOP TIE. UP 


| Tie up with the Iéading beauty shop on a’ ®. 
"Doris Weston promiction. Her formula for a 
facial: A thorough cleansing with warm olive 


i * oil, then hot towels, followed by a mask of 


“tich. “Sieg g, SMe” a gigorous scrubbing 


Ip ter c aids soft face brush, 
iether crear” and an ace astringent. 


rennet You inightyget the shop. to feature this facial, 
— », with: a@ shampoo dnd..wave. dt an. “attractive 
price, Be sire to give: them plenty. 3 stills to 


make an, attractive: window: at 


Ask the. Femmes ~ 


PICK,.BEST MAN — 


Give the women @ charice toexpréss their 
opinion by. asking them to Vote irl"the lobby 
after seeing the show. The question®Which 
man would you’have choseri and why? Best 


_ answer gets a prize whether she voted for 
_ Wayne Morris or Pat O'Brien. Rig up a real 


balloting box and provide mimeographed 


_ answer blanks to give the s stunt aay: 


SMILE CONTEST 


Doris Weston’s smile won her a screen test. 
» Playing on this, why not run.a smile contest? 


Have a cameraman take snapshots, of your 


femme patrons. Prettiést smile—or the. one 


most like Weston’s.wins a prize. Might make 


this a photographic sitting, tieing it ip with a . ; 
local photographer, who might be me to. a 
take bac lobby Snapshots as. well.” 
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ine selling | 


ger en oa 
Ae NEG Mis SAS 


(Current) 


McHugh Finds 
A Remedy for 
Mal de Mer — 


Frank McHugh, screen com- 
edian, has learned an infallible 
preventitive for sea-sickness, but 
he doubts if it can be patented 
or made very effective. 

McHugh acquired it recently 
while at work in Warner Bros.’ 
new picture, “Submarine D-1,” 
an exciting story of the Navy’s 
undersea service, now showing 
at the Strand. 

With Pat O’Brien, George 
Brent, Wayne Morris and others 
of the cast, McHugh was aboard 
a Navy tug in San Diego harbor 
while Director Lloyd Bacon and 
a camera crew made _ prepara- 
tions for several scenes aboard a 
submarine rescue’ ship. The 
waters in the outer harbor started 
to kick up a bit and the Holly- 


Frank 
' McHugh 


Mat 103 15c 


wood troupe began to feel a 
trifle squeamish. McHugh had it 
worse than the others but man- 
fully tried to suppress his inner 
agitation. 

Finally, with a groan, he 
turned to a veteran sailor and 
asked what was the best thing 
to do for sea-sickness. 

“Well,” reflected the salt, ‘‘the 
best thing I ever heard for it is 
to sit in the shade of a big tree.” 

McHugh’ was not too afflicted 
to protest weakly. 

“Say,”’ he managed, “I’m sup- 
posed to be the comedian in this 
outfit. That ought to be my line, 
not yours.” 


FANC] ES OF THE 
MOVIE FOLKS 


FRANK MSHUGH 


DABB LES IN ART 


ITS Wil DAUGHTER, SUSAN, WHO'S 

SO DEEPLY IMPRESSED BY THE COM- 
EDIAN'S CHALK DRAWINGS. HIS ONS 
MAKHAEL AND PETER, THINK HE'S 
GREAT Too IN THE MOVIES, HE'LL 
BE SEEN NEXT IN CoSMOPOLITANS 
“SUBMARINE D-1* 


Order from Campaign Plan Editor 
Mat “Sub 103-B’’—15c 


Three’s A Crowd—Or Is It? 


; Mat 204—30c 
THREE STARS of the picture “Submarine D-1” whose smiling faces 


will greet you at the Strand next Friday. 


| Press and Program Fillers 


Horses Pay O’Brien 


Pat O’Brien, Warner Bros. star now playing in “Submarine D-1,” 
says being on the receiving end of the horse-racing business instead 
of the putting out end, is a lot of fun. 

“IT used to feed the ponies, plenty of sugar,’’ he says, “‘when | 
was betting on them. Now that I’m a race track magnate at Del Mar, 
and share in the profits, if any, they’re feeding me.” 

‘Submarine D-1"’ will come to the Strand Theatre next Friday. 


Bacon Afloat 
Lloyd Bacon, who directed “Submarine D-I"’ for Warner Bros., 


is a confirmed sailor, and although while on location for three weeks 
at San Diego he went to sea daily on U. S. submarines and other war 
craft, he kept his yacht at the Coronado basin for week-end trips. 
He made the journey home by water, while the rest of the troup 
traveled by train, plane and automobiles. ‘‘Submarine D-1”’ opens 
next Friday at the Strand Theatre. 


Frank Knows Parties 


Frank McHugh, Warner Bros. comedian currently playing in ‘‘Sub- 
marine D-1,’’ which comes to the Strand Theatre next Friday, is 
planning a house-warming for his remodeled home soon, but is delay- 
ing matters pending purchases of several fire extinguishers. 

“I've seen these house warmings before,”’ he says, ‘and I'm getting 


the fire extinguishers just in case the party gets too warm.” 


Track Owners Lose 


When Pat O’Brien, Warner Bros. star now playing in “Submarine 
D-1,"’ which opens at the Strand Theatre next Friday, and Bing 
Crosby recently opened the new Del Mar racetrack, the report some- 
how got out that Bing’s horse, High Strike, was a cinch to win the 
first race. In fact, it was supposedly a tip direct from Pat and Bing. 
The only thing wrong with the picture was that both bet on another 
horse that ran third, while High Strike won. 
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PUBLICITY 


(Advance) 


All the Little 
Things Count 
In Pictures 


It’s the little things that count 
when you are struggling with a 
career in Hollywood. 

There is Wayne Morris, for 
example, who has been in pic- 
tures not quite two years. 

His first picture for Warner 
Bros., whose talent scouts found 
him behind a character beard in 
the Pasadena Community Play- 
house, was with Pat O’Brien and 
others in ‘“‘China Clipper.” 

On the studio call sheets dur- 
ing that production Wayne was 
billed—when he was billed at all 
—as ‘‘and others.” 

He appeared very briefly and 
no more importantly in one or 
two other pictures, and then got 
the chance of his young life with 
the title role of ‘“‘Kid Galahad,” 
playing with Edward G. Robin- 
son, Bette Davis and Humphrey 
Bogart. 

On the call sheets of that pic- 
ture he was described as ‘““Wayne 
Morris,” to distinguish him from 
other Morrises, if there were 
others in the cast. 

But now, after the solid hit he 
made as “‘Galahad,’’ he is ap- 
pearing in ‘Submarine D-I,” 
again with Pat O’Brien, George 
Brent and Doris Weston. This 
time the call sheets—each and 
every one of them—referred to 
“Mr.”’ Morris. That meant that 
Wayne had achieved recognition. 
He is now entitled to the respect 
and position usually accorded a 
successful actor. He is now ‘Mr.”’ 
Morris to the people who pay 
his salary. 

After all it really is the little 
things that count. 

“Submarine D-1,’’ directed by 
Lloyd Bacon, will come to the 
Strand Theatre next Friday. 


FANCIES oF tHe 
MOVIE FOLKS 


WAYNE MORRIS 


LIKES THE MANLY ART 


THE GFT. 20N. LOS ANGELES LAD WHO 
SMASHED HEADS AND HEARTS WITH 
SUCK UNPRETENTIOUS GUSTO IN 
*KID GALAHAD* ~ KEEPS HIMSELF 
Fit FOR THE FUN OF IT ~ AS WELL AS 
FoR HS ROLE OF “Sock” M°GINNIC 


IN COSMOPOLITAN’S "SUBMARINE D-I “ 


Order from Campaign Plan Editor 
Mat “Sub 104-B’—15c 


Get to the Principals for 


SCHOOL ACTIVITY 


Tell principals of local schools about educa- 
tional values of pictures for students: latest 
developments in submarine building, new 
equipment for rescuing crews, naval combat 
manoeuvres. Send around notices to class- 
rooms. Arrange a Special Submarine Mat- 
inee for Students. : 

| 
Essay Contest based on topics: “What is the 
military significance of a submarine’? or 
“What is our best national defense: pre- 
paredness, isolation, naval treaties, etc. ? 

e 


Display stills from picture on bulletin boards. 
@ 


Contest for Art Students in which they make 
sketches of the Submarine of Tomorrow. 


Sat. Mornings Timely for 


SEA SCOUT MARCH 


Sea scouts never get the play that the regular 
boy scouts do. If'there is a division in town, 
they'd like a chance to parade some Satur- 
day morning, winding up with an exhibition 
of knot-tieing, etc., in your lobby, after which 
they attend the picture en masse. 


Kids 7 to 70 Like 
DRAWING CONTEST 


_ Conduct a.contest for the best drawing of a 


submarine. By tieing in with the drawing 
classes in the schools; more of the kids can 
be encouraged to compete. Prize-winning 
sketches can be exhibited.in windows, ete. 


Time of Year Apropos of 


TOY SHOP DISPLAYS 


Picture showing during holiday season calls 
for display in lobby, windows, and on 
counters of toy submarines, sailboats; bat- 
tleships, airplane carriers, torpedo boats, 
cannons, guns, navy flags and insignia, etc. 


FOR THE KIDDIES 


~ Round Up the Kids for 
BOAT REGATTA 


Kids are interested in all kinds of boats. 
Conduct a sailboat race for them on nearby 
lake or pond. First boat past given point is 
winner and its owner receives free tickets. 
: “ak : 

Offer prizes for best miniature models of 
submarine made from wood or soap. Dis- 
play winning models in lobby and local 
shop windows. Toy and hobby shops can 
promote prizes in exchange for publicity. Be 
sure to let boy scouts, clubs, woodwork 
classes, and similar groups know about it. 


Convert Treasure Quest to 


SUBMARINE HUNT 


The New York Evening Journal ran a city- 
wide treasure hunt this year that had the town 
in a furore for days. In like manner conduct a 
“Submarine Hunt” for the kiddies. Give them 
a series. of clues as to where to look, public 
parks, statues, etc. Slips of paper are planted 
around, and by following a.correct course, 
and coming in with the winning ticket, the 
winner or winners.gets a model submarine, 
commensurate with the difficulty of the hunt. 


Newsboys, School Kids 
WEAR SAILOR HATS 


Newsboys do the most yelling in any town. 
Distribute the sailor hats (see accessory sec- 
tion) for the lads to wear. Get to the school 
kids with these hats, boys’ clubs, etc. If there 
is a college or prep school, students will wear 
them as a gag at football games, etc. 


Holidays Coming —Toss 


PARTY FOR KIDS 


_ Who doesn't like @ party? Promote some 
“candy and souvenirs (take a look at the nov- 


elties), and have a party (Thanksgiving and 
Christmas coming up) for the kids. Include 
all the old games from pinning the tail on 


the donkey to apple-bobbing, etc. 
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Mat 203—30c 


ATTENTION aplenty for Doris Weston in “Submarine D-l.” The 
ardent admirers are Sailors Wayne Morris and Pat O’Brien. 


Hollwood Stunt Man 
Likes “Submarine D-1” 


Sailor’ Vincent, Hollywood 
stunt man and bit player, was 
the happiest member of the War- 
ner Bros. troupe on location at 
the U. S. Naval Base at San 
Diego, where “Submarine D-1,” 
the melodrama that comes to the 
Strand Theatre next Friday, was 
in production under the direction 
of Lloyd Bacon. 

San Diego was one of Vin- 
cent’s old stamping grounds when 
he was in the Navy and when he 
was for several years heavy- 
weight champion boxer of Uncle 
Sam’s fleet. 

Although Vincent has been an 
actor for seven years, his repu- 
tation as a fighter is still good 
among the enlisted men and so 
far none of the younger genera- 
tion has challenged him to de- 
fend his former honors. 


Actor-Cartoonist 


Unexpected talent as a car- 
toonist was displayed by Wayne 
Morris, young Warner Bros. 
player, on location for ‘‘Sub- 
marine D-1’’ during his leisure 
hours, and he has been asked to 
submit several drawings’ made 
aboard U. S. Naval craft for pub- 
lication in a service magazine. 
Wayne will be seen in ‘“Subma- 
rine’ D-1"’ next Friday at the 
Strand Theatre. 


(Opening Day Story) 
Navy Aids Warners 
With New Sea Drama 


All the resources of the United 
States Navy were loaned, it is 
said, to Warner Bros. for the 
production of a thrilling melo- 
drama called “‘Submarine D-1,” 
which opens today at the Strand 
Theatre and is announced as the 
most stirring and authentic film 
ever made with a “‘tin fish’’—as 
the gobs irreverently term an 
undersea boat—as its subject. 


The movie folk journeyed to 


‘Newport, R. I., to make part of 


it, down to Cocos Coco in the 
Panama Canal Zone for another, 
and then to San Diego for a lot 
more. 


One of the most modern of 
submarines, the real D-I (also 
known as the Dolphin), was 
used for the picture. Battleships, 
cruisers, destroyers and the like, 
by the score, are to be seen in 
its action. 


Pat O’Brien and George Brent 
are co-starred, and in one of the 
leading suporting roles is the 
sensational young newcomer, 
Wayne (‘‘Kid Galahad’) Morris. 
Other notables in the cast in- 
clude Doris Weston, Frank Mc- 
Hugh, Ronald Reagan, Henry 
O'Neill and Regis Toomey. 


Lloyd Bacon directed the pic- 
ture from a screenplay by Wil- 
liam Wister Haines. 


Extra Seeks 


Autograph of 
Frank McHugh 


Personal popularity of Frank 
McHugh broke up the making of 
a scene for “Submarine D-1,” 
the Warner Bros. melodrama that 
comes to the Strand Theatre next 
Friday, and completely demoral- 
ized a group of 200 amateur 
“extras” hired for the day at 
San Diego, where the picture 
was made on location. 

Director Lloyd Bacon was film- 
ing a sequence showing the re- 
turn of a sunken submarine 
crew on a rescue tug. The crowd 
was supposedly relatives and 
friends greeting the men saved 
from the sea. 

‘‘When I give the signal,” said 
Bacon, “‘rush up to the side of 
the boat. You can call out any- 
thing you want to—things you 
would shout if you really were 
greeting your loved ones rescued 
from a watery grave.” 

The cameras sstarted, at 
Bacon’s signal the crowd rushed 
forward, shouting and waving 
arms. One woman, leading the 
procession, waited until she was 
right under a microphone and 
then spotted McHugh and let 
out a whoop. 

“Oh, Mr. McHugh,” she cried 
to the comedian, ‘‘could I have 
your autograph?” 

After the consternation sub- 
sided, Bacon gave certain mem- 
bers of the crowd definite 
speeches to say and the film was 
shot without further confusion. 

Incidentally, the woman got 


her autograph. 


Quick Promotion 


For the purposes of the story, 
Wayne Morris was jumped from 
first class torpedo man in War- 
ner Bros.’ “Submarine D-1"’ to 
chief petty officer overnight, a 
promotion which ordinarily takes 
several years in actual service. 
But the Navy excused the liberty 
taken in the yarn, now showing 
at the Strand Theatre. 


Mat 106—15c 


LOVE AT FIRST SIGHT for pretty 
Doris Weston and Sailor Wayne 
Morris in “Submarine D-1.” 


Homesick Actor 
Frank McHugh, Warner Bros. 


comedian, suffered severely from 
homesickness while on an _ ex- 
tensive location trip at San Diego 
making “Submarine D-1,’ and 
flew home every time he had a 
day off. His family was in the 
East, but Frank said it felt good 
just to roam around the house 
for a few hours, and then fly 
back to San Diego. He will be 
seen in “Submarine D-1I”’ at the 
Strand Theatre next Friday. 


Quiet Please! 
Frank McHugh, Warner Bros. 


comedian, is remodeling his 
ranch home in San Fernando 
Valley to provide a sound-proof 
den where he can retire to learn 
his lines. 

“If you’ve ever tried to mem- 
orize dialogue with three kids 
running through the house, two 
radios going full blast and the 
Missus entertaining a crowd of 
friends at tea,” says Frank, cur- 
rently playing in ‘Submarine 
D-1,’’ which comes to the Strand 
Theatre next Friday, “you'll un- 
derstand why I’m building a 


room of my own.’ 


THE DARING MUSKETEERS 
OF UNCLE SAM’‘S U-BOATS 


The Big Four of “Submarine D-1” (left to right) 

Pat O’Brien, George Brent, Wayne Morris and 

Frank McHugh, lean over the ship’s rail as they 

prepare for a dramatic scene in the picture 

which comes to the Strand Theatre next week. 

Doris Weston and Dennis Moore provide the 
love interest for all four of them. 


[8] 


Mat 301—45c 


EXPLOITATION 


Get Most Out of 
YOUR POSTER ART 


The 24-sheet, 6-sheet, 3-sheet, and 1-sheet are 
adaptable to cutouts for pictorial features 
and illuminated lettering. Star figures and 
lettering from the 24-sheet can be cut.around 
and mounted at front edge of marquee, with 
flashers behind. Similarly, lobby and front 
standees can be made from the 6-sheet and 
3-sheet. Letters can be strung on wire across 
lobby or entrance. Cut-outs for use on dis- 
play panels and.in local store windows can 
be made from the attractive 1]-sheet. 


Something to Cheer About 
FLAGS A-WAVING 


Naval Insignia; Naval. Recruiting Station 
can supply you with sketches of rating 
badges, specialty marks, and service stripes 
worn by enlisted men of the naval service. 
Flag and Trophy display to be supplied by 
various marine organizations. 


Wayne Morris.Shows 


NAVAL TACTICS 


Peephole display for lobby..can ‘be used to 
illustrate: “How a Sailor Makes Love in One 
Sea-Breezy Lesson.” Place stills (showing 
stars behind life preservers) inside box in this 
order: S429 (The Hero), $4382 (The Heroine), 
S425 (Hero Meets Heroine), S429 (They pre- 
serve their love witha kiss—and how!) 


_ Make Them Stop and— 
LOOK — SUBMARINE! 


“Look Magazine (October 26th) contains a 
two-page cross-section illustration of a sub- 
marine, answering the.question “Why a sub- 
marine costs $2,400,000.” Drawn in black.and 
white, it will make an attractive display for 
your lobby. Surround withstills and copy. 


How to Use the 
BACK COVER COPY 


On the back cover is a reproduction of the 
tablet which appears in the opening of the 
picture, and in which Warner Bros. extends 
its appreciation to the Navy Department and 


all men who cooperated in the making of the 


film. It can be blown up to make an effective 
lobby display. Submarine Service coopera- 
tion leads to newspaper radio discussion as 
to technical accuracy of film. 


Bells and Belles for 
LOBBY SUBMARINE 


Submarine Front: Lower portion’of boat can 
be masked with a panel painted to rep- 
resent waves. Motion is provided by arms 
geared to a motor revolved disk. An electri- 
cal. attachment sounding ship’s bell, pretty 
girls “on*deck waving navy bariners, will 
make ‘passers-by “Submarine” conscious. 


Playing Up 
LOVE. TRIANGLE 
Heads of O’Brien,.Morris,; and Weston in. tri- 
angular formation, with head of, Weston 
moving slowly. bétween the two to bring out 
the three-cornered romance. Copy: “Which 
one will Doris marry? See ‘Submarine DI’ at 


the Strand Theatre on Saturday.” 


Dress Lobby with 
NAUTICAL STILLS 


The following stills can be used for an effec- 
tive lobby display: Submarine Shots: S18, 
S19, $21, $29, S50; S54, S67, S81, S154, 5183 
(McHugh), $186 (Morris), $188 (Brent), $204, 
S215 (O'Brien), $230, S250 (O’Brien, Morris, 
Brent, and McHugh), all action ‘shots. “Price: 


$1.25 for set of 16, individually at 10c. 


PUBLICITY 


New Undersea 
Drama to Be 
Shown Friday 


Proclaimed as the greatest 
motion picture ever made with 
an undersea boat as its subject 
and locale, ‘“‘“Submarine D-1"’ has 
been booked as the feature at- 
traction at the Strand Theatre, 
opening next Friday. 

It is a Warner Bros. melo- 
drama co-starring Pat O’Brien 
and George Brent, and featur- 
ing Wayne (“Kid Galahad’’) 
Morris. In the making of it the 
United States Navy Department 
deserves as much credit as the 
movie folk, for it threw open to 
the Warners its submarine estab- 
lishments at San Diego, Cocos 
Coco in the Panama Canal Zone, 
and Newport, R. I. 


The most modern of subma- 
rines, officially called the D-I 
and also bearing -the title of 
Dolphin, was used in all diving 
and surface-running scenes. It 
was impossible, of course, in the 
limited space aboard a real sub- 
marine, to find room for camera 
and light crews. So the movie- 
makers built at the studio a du- 
plicate of the D-1, cut into ten 
different sections, and _ outside 
the ends of these sections the 
technicians were able to operate 
their apparatus for closeup 
shots. 


The story of the D-I was 
written by Commander Frank 
Wead, U. S. N., who was the 
author of ‘“‘Ceiling Zero’ and 
other stage and_ screen hits. 
Technical advisors were present 
at all times during the making 
of the picture, and guaranteed 
its authenticity. 


Pat O’Brien and Wayne Mor- 
ris play a couple of young sub- 
marine crewmen who have de- 
veloped two great inventions—- 
a device to shoot men safely to 
the ocean’s surface if a ship is 
sunk, and another device to 
raise the U-Boat itself. 


In the story the D-1 is 
rammed and sunk during some 
war game maneuvers, and the 
boys’ inventions get a chance to 
show their worth. They are ‘suc- 
cessful in saving the sub’s whole 
crew and its heroic commander:~ 


Today’ 


SCREEN STORY 


+e 


Today's. screen 
“yarn” is slightly en- 
tangled;the’ kitten in 
this case being Doris 
Weston, whose two 
big heartthrobs are 
sailor lads, Pat O’Brien 
and Wayne Morris, all 
of whom appear in 
“Submarine D-I,” a 
Cosmopolitan Produc- 
tion coming to the 
Strand on Friday. 
Capable seafaring lads 
that they are, this 
“knot” is untied for a 
happy ending. 


¥ 


Mat 202—30c 
CHARMING Doris Weston, a Major Bowes “find,” as she appears in 


“Submarine D-1” which comes to the Strand next Friday. 


GEORGE BRENT was born in 
Dublin, Ireland on March 15th, 
1904. Earliest ambition was to 
join the British Army, but upon 
completion of his college career 
at the National University he 
spent two years on a freighter. 
Took part in the Irish Rebellion 
and then fled to this country 
where he joined a stock com- 
pany. Latest pictures include 
“Submarine D-1I*’ and ‘‘Gold Is 
Where You Find It.” 


PAT O’BRIEN was born on No- 
vember IIth, 1899 in Mil- 
waukee, Wisconsin. Started his 
stage career at Marquette Uni- 
versity where Jimmy Gleason saw 
him playing the lead in ‘Foul 
Ball Kelly.””. Upon graduation 
Gleason gave him a job in stock. 
First Broadway appearance was 
in ““A Man’s Man” and his screen 
debut in “The Front Page.’ Re- 


cent pictures include “Devil Dogs 


of the Air’ and “Submarine D-1."* ; 


SUBMARINE D-1“"” 


STAR BIOGRAPHIES 


WAYNE MORRIS was born in 
Los Angeles, California, Febru- 


ary I7th, 1914. Attended Los 
Angeles Junior College where 
he played football, basketball, 
and fenced. Began his theatrical 
career at the Pasadena Com- 
munity Playhouse where he 
played minor roles in such plays 
as ‘“Yellowjack,”’ ‘‘Mr. Pickwick,” 
and “Saint Joan.” First picture 
was “China Clipper.” Then 
came “Kid Galahad” and ‘‘Sub- 


marine D-1.” 


LLOYD BACON was born in 
San Jose, California in 1899. 
Attended Santa Clara University. 
Acted in stock until 1921 when 
he went with Lloyd Hamilton as 
a director. Made several two- 
reelers for Universal and then 
signed with Warners. Has di- 
rected a large number of pic- 
tures including such hits as 
“42nd Street,’ “‘Mary Stevens, 
M. D.”’ and “Submarine D-1."’ 


AT O'BRIEN, WAYNE MORRIS 


and GEORGE BRENT 


Navy Picture 
Given Title 
By Submarine 


Hollywood is always being 
twitted by jokesters for con- 
stantly changing title on pictures 
after they have gone into produc- 
tion, but here’s one change that 
no critic can find fault with. 

That’s the change from ‘“‘Sub- 
marine 262” to ‘‘Submarine 
D-1,” on a thrilling romantic 
melodrama of the undersea serv- 
ice made by Warner Bros. at the 
San Diego Naval Base. The pic- 
ture opens Friday at the Strand. 


George 
Brent 


Mat 10i1—15c 


The original title had no par- 
ticular significance except that 
the ‘262°’ was used because 
there is no submarine so num- 
bered. However, with permis- 
sion and full cooperation of the 
U. S. Navy, an active commis- 
sioned submarine was used in 
the picture and it is officially 
designated as the “‘D-I,”’ with 
the supplementary name of “The 
Dolphin.” 

Since it would almost require 
an act of Congress to effect the 
change of name on a warship 
and it would be contrary to all 
Articles of War to permit even 
the temporary hanging of a sign, 
No. 262, on one of Uncle Sam’s 
undersea craft, it seemed much 
more simple merely to change 
the title of the picture to fit the 
actual name of the submarine on 
which many scenes were filmed. 
So long as the Navy doesn’t ob- 
ject, Warner Bros. executives 
were quite certain that the pub- 
lic won't. 


Lloyd Bacon directed ‘‘Sub- 
marine D-1’’ with a cast headed 
by Pat O’Brien, George Brent, 
Frank McHugh, Doris Weston, 
Wayne Morris, Ronald Reagan 
and Henry O'Neill. 


AT THE STRAND 


Order from Campaign Plan Editor Mat 401-B—60c 


SMOOTH sailing in sight for this TROUBLE sure enough, for our handsome lad, as THE GAL steps out of the picture while 
romance betweeen Wayne Mor- Chief Mate Pat O’Brien steps into the picture. Morris Pat O’Brien and Wayne Morris settle this 
ris and Doris Weston, but wait... thinks Doris’ between the devil and the deep blue sea, thing in a friendly gob - (or gab) fest. 


R-——> 
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EXPLOITATION 


Letter Effective 


FOR DIRECT MAIL 


To all members of naval organizations, 
stressing the marine aspects of the film and 
its entertainment value: 


Dear Friend: 


From time to time I take this means to write about motion pic- 
tures shown at the Strand Theatre. which are of particular 
interest to certain groups. 


In this instance, I am writing about “Submarine DI.” starring 
Pat O’Brien, Wayne Morris. George Brent, Frank McHugh and 
Doris Weston. 


“Submarine D1” is the first authentic picture made of American 
undersea forces in action. It was produced with the cooperation 
of the Navy and Commander G. W. D. Dashiells as first technical 
advisor. The story was written by Lt. Commander Frank Wead, 
U. S. N., and most of the scenes were taken at the U. S. sub- 
marine base in New London, Connecticut: directed by Lloyd 
Bacon, Lt. Commander in the Naval Reserve. 

The action of “Submarine D1” shows the exploits of submarine 
maneuvers and combat with an armada of battleships, destroyers 
and bombing planes. It also shows the operation of the newer 
life saving devices. 


I consider myself a hard-boiled exhibitor, having seen a great 
many pictures in my time. It only took a few minutes during a 
preliminary screening to convince me that this picture has every- 
thing that is tops in entertainment. I hope you will avail your- 
self of the opportunity to see this picture during its run at the 
Strand Theatre, starting next Friday, through (day and date). 


Sincerely yours. 
The Manager 


New Invention Prompts 


TALK BY EXPERT 


Newest idea perfected is communicating 
with submerged submarines by radio miles 
away. Promote radio technician to talk on 
subject at school assembly, .mechanics’ 
classes, and over local radio station. 


Patrons Look Through } 
LOBBY PERISCOPE 


Set up a couple of periscopes (cardboard 
funnel and two mirrors, one of which gets the 
desired reflection and the other being the 
one you look at) and place at strategic 
points in lobby. Patrons looking through 
see stills from picture. (See accessory sec- 
tion for periscope novelty.) 


Have Your Local 


GOBS SPIN YARNS 


Local sailors who have had exciting adven- 
tures on sea can tell patrons about them. 
Use as newspaper interviews and on the air. 
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“SUB. D-2” 


Bargain Basement Renamed 


SUBMARINE FLOOR 


Give department store manager idea of 
naming his bargain basement “The Subma- 
rine Floor,” where sub-prices prevail, lower 
than any in town, etc. Natural name for 
basement might be given send-off simul- 
taneously with the opening of the picture. 


Blast Attention from 


YOUR MARQUEE TOP 


Three “sailors” stand on top of theatre mar- 
quee or nearby building. One in center 
blows bugle, other two give flag signals. 
Banner is unfurled giving picture's billing 
and playdate. Lunch hour is good time. 


Sailor Gals Pass Out 

1 St el , me € 
PHS 
Naval enlistment offices may be induced to 
loan A-boards to be stationed in front of your 
theatre and throughout business district with 


“sailor girl” handing out heralds announc- 
ing picture's title and playdate. 


. Street Bally with 
THREE RIVALS 


Three sailor lads tour city’s streets with plac- 
ards. First carries, “UNITED WE STAND.” 
second, “DIVIDED WE FALL.” Third, “FOR 


_ THE SAME DAME"! See “Submarine D-1” 


at the Strand (in smaller billing on all). 


Novel Lobby Idea Gives 
UNDERSEAS EFFECT 


Series of about six action stills placed under 
a slanting glass over which water trickles 
down. Green flasher lights behind give 
underseas illusion. Get some flora (sea- 
weed 's just as good), shells, stones and sand 
to add to this lobby display. 


3 Important ‘MUSTS: 


The TRAILER packed with thrilling action 


and exciting narrative, this trailer stands out as an 
important selling aid in your advance build-up for 
this picture. In no other way can you get the action 
‘shots’, authentic dialogue, and expert selling 
service, than by showing Vitaphone trailers made 
by the same company that makes the features. 


The HERALD See sample inserted here. 


Another sales aid in the big-time class. Entire 


reverse side for your imprint. Just the thing for 
package snserts to cover outdoor sports events and 
for general distribution. The price is right too. 
Order a large quantity to reach better price: 5M 
or over $2.75 per M; Less than 5M, $3.00 per M. 


The TABLOID Newsy — interesting —and 


snformative. Printing is done by your printer. We 
supply the mats of art and type —$2.00 for the 
complete set. Order “Sub Tabloid Mats’ from 
Campaign Plan Editor. Entire back for imprint. 
Distribute as inserts in local paper, distribute in 
barber shops, crowds. Sample on next page. 
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21 ROTO 
SECTIONS 
CARRY 
THIS AD 


Starring in 
“SUBMARINE D-1” 


& Warner Bros. Picture 


F more fun when 

roure full af energy all the 

time. And the wo things that 
keep me feeling right are 


SOME SORT of exercise every 
day. A guod brisk walk to 
owrork i8 enuugh if you do it 

egularly. Then be sure ta. 


| OSTART YOUR day with fruit juice, 

(then Puffed Rice with fun. | 
That's a real athlete's break. 
fast. And it tastes grand.’ 


PUFFED 
RICE 
BREAKFAST 


QUAKER 
PUFFED RICE 


TAY QUAKER PUFFED WHEAT T00/ 


CALOX DAY AND DATE CAMPAIGN 


featuring WAYNE MORRIS and GEORGE BRENT 


Calox Tooth Powder will for the first time conduct 
a day and date campaign in their tie-up for “Sub- 
marine D-1," placing advertisements (reproduced 
below) featuring George Brent and Wayne Morris 


in these newspapers: 


Boston Herald Traveler, Brooklyn Eagle, Indianapolis Star, Kansas City 
Journal Post, Minneapolis Journal, New York World Telegram, Phila- 
delphia Public Ledger, St. Paul Dispatch and Pioneer Press, Los 
Angeles Examiner, San Francisco Examiner. 


QUAKER OATS 
with GEORGE BRENT 


This 205 line advertisement of 
which George Brent, one of the 
stars in “Submarine D-1,” is the 
subject, is scheduled to appear 
in the rotogravure sections of 
21 newspapers. The clever 
handling of the copy sells the 
picture as well as Quaker Oats. 
Supply local displays. 


Ad will appear in the following 
newspapers: 


Baltimore Sun, Boston Globe, Buffalo 
Courier-Express, Chicago Tribune, Cleve- 
land Plain Dealer, Detroit News, New 
York News, Philadelphia Inquirer, Pitts- 
burgh Press, Washington Star, Detroit 
Free Press. Toledo Times, Los Angeles 
Times, Portland Journal, San Francisco 
Chronicle, Seattle Times, Dallas News, 
Fort Worth Star-Telegram, Houston Chron- 
icle, Knoxville News-Sentinel, New Or- 
leans Item-Tribune. 


For further information write to: 


MR. FITZGERALD 
c/o FLETCHER & ELLIS 
141 W. Jackson Blvd., Chicago, Ill. 


EASTERN ISLES ROBE 
featuring DORIS WESTON 


Illustration shown also. carries 
prominent credit for the picture. 
Window and counter displays in 
three sizes, 8 x 10, 11 x 14 and 
30 x 40 blowup size, are being 
provided, the smaller two sizes 
in attractive silver frames to all 
stores handling Eastern Isles 
robes and other merchandise. 


For further information, write: 
EASTERN Sis 
IMPORTING. CO. 

16 East 34th Street 
New York City 
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Window display material has been sup- 
plied all Calox dealers. Contact local 
dealers to tie-in with stills and other 
material for window display. For addi- 
tional information contact: 


MR. GEORGE MAREK 
Brown and Tarcher 
630 Fifth Ave., N. Y. C. 


(Current) 


Pat O’Brien 
Joined Navy 
During War 


Pat O’Brien enlisted in the 
U. S. Navy when he was seven- 
teen years old, but he never got 
aboard a battleship until he was 
thirty-four. 


The Warner Bros. star re- 
vealed this odd circumstance 
while on location at San Diego, 
where a company headed by him- 
self and George Brent, Doris 
Weston, Frank McHugh, Wayne 
Morris and Henry O'Neill were 
making “Submarine D-1”’ at the 
Naval Base. 


Spencer Tracy and | enlisted 
together,” Pat recalled, ‘both 
of us glad of a chance to get 
out of school for awhile in Mil- 
waukee. We were both just 
seventeen, and as they weren't 
sending kids that age overseas 
we never got any farther than 
the Great Lakes Training Sta- 
tion, near Chicago. 

“When the Armistice came, 
we were mustered out of service 
without ever having seen the 


Pat 
O’Brien 
Mat 105—15c 


ocean and I never went aboard 
a warship until nearly three 
years ago when we made ‘Here 
Comes the Navy.’ ”’ 

O’Brien is greatly interested 
in the Navy and spent much of 
his spare time between scenes 
for his present picture, going 
over the latest type submarines, 
dreadnaughts, cruisers and aux- 
iliary vessels which were used 
with the full cooperation of the 


Navy. 
Pat may be seen in ‘‘Sub- 
marine D-1,’’ which was directed 


by Lloyd Bacon, now at Strand. 


FANCIES oF THe 
MOVIE FOLKS 


PAT O'BRIEN 


WHEN MAVOURNEEN, HIS LITTLE. 
DAUGHTER , COMES To HAVE HER, 
DoUy Put TH SLEEP, BEDTIME 
STORIES ARE THE ORDER OF THE 
DAY FoR THE HARD-HITTING STAR 
WHOSE NEXT Fitm 1 COSMOPOL- 
ITAN'S “SUBMARINE D-1” 


Order from Campaign Plan Editor 
Mat “Sub 101-B”—15c 


REVIEW 


“Submarine D-1"’ a melodrama dealing wih the ex- 
ploits of Uncle Sam’s undersea boats and the gallant 
lads who man them, thrilled enthusiastic audiences 
yesterday at the Strand Theatre, where this Warner 
Bros. feature had its first local showing. 


The picture is authentic as well as stirring, for it was 
made with the complete co-operation of the Navy, 
which turned over to the movie-makers all its facilities 
at Newport, R. I., Cocos Coco in the Panama Canal 


Zone, and San Diego, Calif. 


There are scores of battleships, cruisers, destroyers 
and airplanes taking part, and many hundreds of gobs 
and marines are seen going through their peace-time 
and war-game duties. So ‘Submarine D-1"’ seems to be 
just what its makers term it—best “‘service’’ film War- 
ner Bros. have ever turned out. 


Pat O’Brien and George Brent are co-starred, and 
in a part that seems to be quite as important is young 
Wayne Morris, the lad who shot to top ranking recently 

_ on the strength of one picture, “Kid Galahad.’ Then, 
too, in the cast are such well-known troupers as Frank 
McHugh, Doris Weston, Regis Toomey and Henry 
O'Neill. 


But after all, it is the “D-1"’ itself—a new Navy sub 
which also bears the title of ““Dolphin,”’ that is the hero 
of the piece. The U-boat seems to take on almost a 
human personality and the audiences cheered when it 
was brought to the surface safely after having been 
rammed and sunk in a war game. 


The plot has largely to do with certain devices de- 
veloped by Pat O'Brien and George Brent .. . one 
for sending imprisoned men in a sunken submarine to 
the surface safely by means of “‘air lungs,” another for 
raising the vessel itself. 


Miss Weston sustains what feminine love interest 
there is in the story, and does it nicely, while Frank 
McHugh, as an ordinary gob, provides his usual excel- 
lent brand of laugh-getting humor. 


Lloyd Bacon, who is at his best in stories of fast and 
thrilling action, directed ‘Submarine D-1"" from a 


screen play by William Wister Haines, based on a story 
by Commander Frank Wead, U.S.N. 


Length, 9281 feet. Running time, 101 minutes. 


Cast of Characters 


* Butch ROBOTS aiccsscmnnececcatiraseeebctosoec pepe -seenpenteeneressere Pat O'Brien 
Lt. Commander Matthew.............---.---.----- George Brent 
Sack Wie Cn ie ot eo ee ce a 


Dees’ Ser way et 2g G5 cee wentem 
Peclenival THOMAS cine anne Henry O'Neill 
pe GS coe oe gee cep aie 


Lieutenant Junior Grade... John Ridgely 
Lieutenant Senior Grade...............2....---.-----e= Owen King 
inthe Soot he Sa a Wally Maher 
ae Oe eae eee eco eee 


ia ERR AE 2s ey RAPA Th Lloyd Bacon 


Story By .cnc0s been acapiiige Frank Wead 
Frank Wead 
Bereein ly Dy csjccc i ecreeslag ce steec detent | Warren Duff 
| Lawrence Kimble 
Photography by......-..::-c.5.--... Arthur Edeson, A. S. C. 


[SEs i) gle tee Ue Sa Se anaes nee ae William Holmes 
Technical Advisor............ Commander G. W. D. Dashiells 
Art Director 


Musi BY ore ee RESON Ron Max Steiner 
Musics! Diveetér.......03. ead ae Leo F. Forbstein 
EES" geet, SURE ak ARSED Ie Soles URN Robert B. Lee 


Ca ee ee 
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PUBLICITY 


(Current) 


Actors Help 
Newcomers to 
Screen Land 


‘Give the kid a break,”’ is the 
answer of Hollywood film vet- 
erans to the oft-repeated fiction 
that they make it hard for a new- 
comer in pictures to make good 
as they can. 


This philosophy has been strik- 
ingly demonstrated in the cast ot 
Wayne Morris, grinning, good- 
natured young juvenile who not 
more than a year ago was play- 
ing “‘bits’” at the Pasadena Play- 
house, with little more than a 
vague hope that some day, before 
he became too old, he might get 
a chance to do something on the 
screen. 


His first real chance came in 
‘*Kid Galahad,’ when he was cast 
for the title role after another 
and more experienced actor had 
rejected the part as not being 
worthy of his talents. 


Morris is so likeable, so youth- 
ful that Edward G. Robinson, 
Bette Davis, Humphrey Bogart and 


Wayne 
Morris 


Mat 107—15c 


others who already have firmly 
established themselves in pictures. 
took the lad in hand and helped 
him over the hard places instead 
of, as some people popularly sup- 
pose, kicking him in the face. 
The same thing happened to 
Morris in ‘Submarine D-I,” in 
which he’s now appearing with 
Pat O’Brien and George Brent in 
one of the starring roles. He’s 
the same likeable kid he was be- 
fore ‘‘Galahad”’ gave him a cer- 
tain degree of fame, and with the 
assistance of the older players he 
did a swell job in the new Warner 
Bros. picture which is now at 


the Strand Theatre. 


An inexperienced screen player, 
even though he may have great 
natural talent, is due for many 
tough bumps unless he’s helped 
along by older heads and that’s 
just what O’Brien, Brent, Frank 
McHugh, Henry O'Neill and 


others in the cast did for Morris. 


A typical example occurred 
when the company was on loca- 
tion at San Diego. The manager 
of a local theatre had asked 
O’Brien, McHugh, Brent and 
Morris to make personal appear: 
ance on a certain night ‘Kid 
Galahad’ was being shown there. 
A tentative acceptance was given, 
and on the night in question it 
was a toss-up whether any of 
them would go. 

Morris rather timidly broached 
the personal appearance subject 
to O’Brien and McHugh. Brent 
hadn't worked that day and had 
flown to Hollywood on business. 

‘Forget all about it,’’ Pat said. 
“Don’t think I can make it.” 

He glanced sidewise at Morris 
and when he saw the disappoint- 
ment on the young man’s face, 
sighed and started climbing into 
his street clothes 

“Okay, kid,’ he said. “If you 
want to do it, Frank and I'll go.”’ 


EXPLOITATION 


From Theatre Men 


COME IDEA-0-GRAMS 


To FRANK LaFALCE, of the Washington 
Warner Theatre District, we are indebted for 
“Idea-O-Gram”, a smart little tip-sheet her- 
alding any exceptional exploitation activity 
in the district. The latest was a lie-detector 
demonstration given at a local radio station 
and duly broadcast. People submitting to 
the test were awarded guest tickets to the 
Earle Theatre. 


JULES SELTZER, Advertising Head of Phila- 
delphia’s Warner Theatres, takes the 
“Fancies of the Movie Folks” from the press- 
books and in five minutes on the local air- 
waves delivers a little spiel, winding up with 
a plug for his week’s show. 


FRANK BOUCHER, of the Strand Theatre, 
Altoona, Pa., got to his patrons by distribut- 
ing comment cards on how they liked “The 
Great Garrick” with five-dollar prizes for 
best answers. Comment also used in lobby 
broadcasts, with P. A. system outside. 


RALPH BOOTH of the New Family Theatre, 
Batavia, N. Y., invites members of the Rotary, 
Kiwanis, and Lions clubs, organizations 
which get together once a week at lunch, to 
have their repast served in the mezzanine of 
his theatre. Afterwards a private screening 
of his next feature is held, with the result that 
a good group of business men go back to 
their offices friendlier for future tieups. 


From “The Ohio Mouthpiece” (NAT WOLF 
AND SID DANNENBERG sotto voce com- 
bine), comes an Idea-O-Gram: Get depart- 
ment store's mailing list, pick few thousand 
names at random, and mail numbered 
cards. Recipients bring cards to “Name-of- 
picture Desk” in store, lucky number holders 
coming into pair of ducats. 


Send in Idea-O-Grams to The Campaign 
Plan Editor, 321 West 44th Street, N. Y. C. 
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Spot Announcements 


FOR LOCAL RADIO 


For coming interest high-lights, take your 
copy from “Fancies Of The Movie Folks,” 
scattered through the publicity pages. 


“Next Friday the Strand Theatre will begin the local 
showing of “Submarine D1,” the first authentic pic- 
ture ever made of American undersea forces in action. 
“You see the exploits of the D1 as it sweeps into com- 
bat with « mighty armada of battleships, destroyers 
and bombing planes. 

“You see Pat O’Brien as a hard-boiled officer of a 
two-fisted crew: Wayne Morris as a wise-cracking, 
chin-busting, heart-breaking gob, who tops his suc- 
cess in KID GALAHAD; George Brent as a gallant 
commanding officer, brave in danger, daring in 
action; Frank McHugh as a goofy gob, a sucker for 
dames and lottery tickets, and Doris Weston, the 
sweetheart of the submariners, as the main heart- 
throb of all men who go down to the sea in ships. 
“Be sure to see Submarine D1’ at the Strand Theatre, 
starting Friday.” 


There's a thrill awaiting you at the Strand Theatre 
starting Friday. The grandest submarine that ever 
took a crash dive and the swellest crew that ever 
laughed in the face of danger, provide great enter- 
tainment in “Submarine D1,” starring Pat O’Brien. 
Wayne (Kid Galahad) Morris, George Brent, Frank 
McHugh and Doris Weston. Here is depth bomb 
drama in torpedo fast action. You will see “Sub- 
marine D1” rammed and sunk! You will see sub- 
marines ys. super-dreadnoughts in thrilling naval 
maneuvers! You will see the sea-going elevator sent 
to the ocean's bottom to rescue sunken submariners! 
You will see tons of smothering water pour in 
through the side of the crippled submarine! You will 
see for the first time an authentic picture of American 
undersea forces in action. Don’t fail to see “Sub- 
marine D1,” starting Friday at the Strand Theatre. 


Promote Picture by 


DEALER CO-OP STILLS 
GEORGE BRENT: Fall suit—Brent 316. Briar 
pipe—Brent 319. Wrist watch—Brent 202. 
Formal attire—Brent 143. 

PAT O’BRIEN: Wrist watch—P. O. 108. For- 
mal attire—P. O. 127. Briar pipe—P. O. 250. 
Polo coat—P. O. 18. 

DORIS WESTON: Coiffure—Wes. 96. Watch 
bracelet—Wes. 79. 

WAYNE MORRIS: Sport suit—WM 110; 124. 


Order from Campaign Plan Editor. Set of 
twelve (regular glossy stills) specially priced 
at one dollar; individually at ten cents. 


THEATRE 
IMPRINT 


SUBMARINE D-1 


PAT O'BRIEN - WAYNE MORRIS: GEORGE BRENT 


BUMPER STRIP—44” x. 41/.", heavy cardboard grommeted in six f 


* places—2 colors orange printing on blue card. Prices without im- e Zs 
ee 
é y : 


printing: single, 18c each; 10 to 49, 17c each; 50 and over, 15c each; 
one dollar extra for imprinting up to 100; over 100, imprinting free. 


ALL PRICES F.O.B. NEW YORK 


Order from: 


CLUFF FA BRIC PRODUCTS, Inc. TIRE COVER—Heavy durable cardboard 


‘ easily slips on tire. Prices: singly, 45c; 10 

300 West 19th Street, New York City to 49, 40c each: 50 and over, 35c each. 

WINTER-FRONT — Heavy cardboard, imprint Add $2.50 for imprinting up to 100; over 
locally. Prices: 1 to 9, 16c¢ each; 10 to 49, 15c x: i 100, imprinting free. 


each; 50 and over, 13c each. 


HELL DIVER ON STREET 


LIFEBUOYS in two sizes with theatre and 
playdate imprint: Minimum quantity—25. 
9” (satin finish, leatherette, cork-filled with 
cotton rope), 25 to 49, 45c each; 50 to 99, 
42c each; 100 to 249, 38c each; 250 and 
over, 35c each. (Less than 25 without im- 
print—45c each). 12” (covered with heavy 
canvas, cork-fllled, regulation manila rope), 
25 to 49, 85c each; 59 to 99, 8lc each; 100 to 
249, 78c each; 250 and over 75c each, (Less 
than 25 without imprint—85c each). 


Man dressed as diver tours 
streets. No. copy on front 
makes people look back to 
see copy on his. back plug- 
ging picture and playdate. 


SUB FLOAT! 


This visual drawing can easily be 
copied. Sailor gals hand out her- 
alds; spotlight for nite-time bally at- 
tracts attention; P. A. system blasts 
spot announcements (see page 15). 
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BLOW ADS FOR FRONT and you'll have 
an attention-getter that sells the show 


TOP O’MARQUEE DISPLAY shown below 
is built from 24-sheet lettering and art. 
Can be flashed up by bulbing the letters 
for electric flasher to get attention. 


with copy and art in one sock! And be 
sure to display plenty of stills and 11x14’s. 


fe) 9 oO fe] oO 9 (e) 
pe ~ aperis 9, 
a bd ” == 
1. VALANCE, 39” wide; length to fit your marquee. Made of PAT 0 BRIEN [J B Mi i] RI N F p) a 1 GEORGE BRENT 
transparent silkolene. Rental prices quoted on request. Send 
marquee length on all sides. WAYNE MORRIS 5 FRANK McHUGH 
= ~—s TRUTH THAT'S MORE THRILLING THAN FICTION! =~" 
fe 2. BURGEE, colored canvas. Prices: 20” x 30”, 50c; 24” x 36”, mn Me ATTN! zal WM DETTE eA AMINTIN wt 


75c. se cates 


‘SUBMARINE. [hat | 
D-1 


4. NAVY STREAMER—Six feet long, one foot wide; on 40 in. | A First National Picture 
staff with gilt spear. $1.25 each. A COSMOPOLITAN PRODUCTION PRESENTED BY WARNER BROS |} 


PAT O'BRIEN 
5. NAVY COLORS—12 pennants, 20” x 30” each on 40 ft. long WAYNE MORRIS P AT O'BRIEN 
streamer. $1.25 per streamer. GEORGE BREN 
Frank McHugh 
pocit,weeee GEORGE BRENT 
Directed by LLOYD BACON - 


+ A COSMOPOLITAN PRODUCTION PRESENTED BY WARNER BROS. 


3. WALL BANNER—Sunfast, weatherproof material, with grom- 
mets for hanging. Prices: 9’ x 12’, $12.50; 9° x 15’, $15. 


g 


Order from: 
RAT FiA.G ,...Jd°ocs 
449 West 42nd Street, New York City 
(All Prices F.O.B. New York) 


A First National Picture 
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g 


This lobby display sells action! Your 
display man can copy our artist’s con- 
ception of the actual crash of the de- 
stroyer ramming a submarine shown in 
the picture. Electric apparatus includes 
buzzer in staccato beating out wire- 
less with electric flasher signaling 
S.0.S. on and off to get attention. 


Sooty 


“DEPTH-BOMB DRAMA! ..-... TORPEDO-FAST ACTION! : JNDER-SEA THRILLS! 


SUBMARINE D-1 


WR 


PAT O’BRIEN -WAYNE MORRIS: GEORGE BRENT 


ee 7. 


Another lobby set-up of real interest is 
this glass tank with toy model subma- 
rine at bottom and rescue boats on 
surface. Small spotlight from small res- 
cue chamber flashes downward on sub 
while green bulbs light up display from 
rear. Hidden electric fan or submerged : 
propellers create waves while air piped = Q , 7 Gia, ae 

in sends up bubbles from the diverand = 2 — NEXT ATTRACTION: 


men going up the rescue line. Small \ a 
fish, seaweed, shells, stones and sand v \ : 
complete the display. q S$ 9s 


Order from: 


ECONOMY NOVELTY & PRINTING CO. 


225 West 39th Street, New York City bi ge 
All Prices F.O.B. New York City 


mA 


5 a 


Stee 


=\ & 


SAILOR HATS made of cotton cloth—For 
theatre staff, kids’ parades and giveaways. 
Prices: 2 to 10, 20c each: 12 to 25, 17c 
each; 30 to 50, 15c each; over 65, 12c each 
(two dollars extra for theatre imprint). 


=a 
= 


QBMARINE D ‘j 


OSEAN RS EN 
FRANK McH THEAT 
DA TE’ F 


mz—a>sncull 


SS 


oe) 


PERISCOPE—Novel giveaway. N. Y. Strand 
using this. 14 inches high. Prices with the- 
atre, playdate imprint: 250, $15; 500, $22.50: 
1M. $35; 3M, $32.50 per M. 


¢ 


= 


£ 1 
Md lof sao Ss) 


a 
ins 


MEGAPHONES—8 inches long, delivered 
flat but die-cut with instructions for easy 
folding. Prices with theatre imprint: 500. 
$4.50; 1M, $7.50; 5M, $7 per M: 10M, $6.50 
per: M. : 


20,000 THRILLS 
UNDER THE SEA! 


SUBMARINE D-1° *°. 223+ 


PAT O'BRIEN WAYNE MORRIS 'HEATRE-DATE 
GEORGE BRENT 


a) aed Ce 


SUBMARINE—Cutout with “lucky number” 
feature for contests. Prices with theatre im- 
print: 500, $4; 1M. $5.50; 5M, $5 per M: 10M, 
$4.50 per M. 
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ONE-SHEET . Rental 8c¢ each 


3-SHEET . . Rental 24c each 


JUMBO — SIZE 22"x 28" 


New Low Quantity Prices 
1 to 49.....10c ea. 100 to 199..... Je ea. 
50 to 99..... 8Y2¢ ea. 200 and over.. 6'/2c ea. MIDGET — 4c each 


= 


Il x 14 COLORGLOS 
AUTOGRAPHED STAR (FOR POSTING OR SNIPING-—NON-RENTAL) 


SO ONE-SHEETS 
O00: 99 8 


Wit UhhEH ee. ee 


also George Brent, Pat O'Brien THREE-SHEETS 
and Frank McHugh Bg ho ies ee aah 
PRICES: ee ek Over oo ee CRs ea Ae Be eack 
Fto.9.... ..$5eresen SIX-SHEETS 
l0to 24...... 30c each Porto’ 49 2 . YG apd O16 desl ke SRR e een 
25 and over ... 20c each 505t6:99 4 SS, tobe felts OC 


KOO sand: over es 8, ee S eee 


WAYNE MORRIS 
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| 
ATTENTION-GETTING LOBBY DISPLAYS 


Shown on Right — 


27 x 4l 
FULL COLOR 
PHOTO GELATIN 
LOBBY POSTER 
Rental 50c 


MODERN ART DISPLAY FRAMES 


40x60 FRAME The 40x60 frame illustrated 27x41 FRAME 
at the left is made of 3" dry- 
kilned, bass moulding, ebony- 
black finish, with modern 
silver and copper lines. The 
back is 3 ply 14” veneer. The 
easel is made of 2” pine wood. 


FULL COLOR 
PHOTO GELATIN 
LOBBY POSTER 
Rental 75c 


The 27x41 frame illustrated 
at the right is made of 2’ dry- 
kilned, bass moulding, ebony- 
black finish, with modern 
silver and copper lines. The 
back is a sturdy stretcher 
which fits snugly into the 


main frame. The easel is made 
: $1 ()00 each of 2" pine wood. : $500 each 
See samples at your Vitagraph Exchange. Order directly from your Vitagraph Ad Salesman. 


SAM PEE Or 


HERALD 


Loan Ss OR TED 
ee a 


PRICES: 
$2.75 per M. 5M or over 
$3.00 per M less than 5M 


LOBBY DISPLATS 


Take advantage of our wide range of display accessories. 
Drop us a postcard today. Let us tell you how your theatre 
can have these displays at a reasonable weekly rental fee. 


FAN. FOTO 5 


of the femmes’ latest heart throb. 


Autographed by ce ' 
WAYNE MORRIS : 


8" x 10" SEPIA FINISH ioe iL i do 
Fan Fotos of GEORGE BRENT os 40" x 60" | 24" x 60" 


ARIS 


° (also available in size 30" x 40") - (also available in size 24" x 82") 
also available Order from: 
' Prices: $5.50 per M. $3.00 for 500. $1.50 for 250. AMERICAN DISPLAY CO., Inc., 525 W. 43rd Street, New York City 
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LOBBY DISPLAYS — 
8x10 COLOR-GLOS STILLS 


|. COLORED I1 x 14's 
Set of 8... Rental: 35c 


INSERT CARD 
Rental: 12c 


COLORED..22 x 28's 
Rental: 20c Each 


DeLUXE 8 x 10 COLOR-GLOS 
PRINTS 

Rental: 9c Each 
Each set contains 10 assorted scenes. 


May be rented singly. 


em owe$ 6c : 
SE MOx wreco na 
PUR oe 


a 


\ 
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IN GRATEFUL 
ACKNOWLEDGMENT 


OF INSPIRATION AND ASSISTANCE, 


se rae fT 


‘SUBMARINE D-1’ IS DEDICATED TO 


et OT 


~—THE UNITED STATES SUBMARINE 


SUBMARINE SERVICE, 
WARNER BROS. HERE EXTEND 
THEIR SINCERE THANKS FOR 
INVALUABLE COOPERATION. 


se 


a3 
ont 
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PHOTO ‘ésa FLASHES 


DOOMED CREW ON SUNKEN 
SUBMARINE RESCUED! 


se: 


CREW TRAPPED IN WATERY GRAVE. Tonsof 


water pour through the crippled Submarine D-1. 


SEAGOING ELEVATOR, the newest device 


— ee — to rescue imprisoned submariners, on its way 
me | t : low, in circl 
SUBMERGE! Diving gongs clang—men leap o-ovean Pattelil. (Heloy 0 cite) 
to their posts—A sub lurks under the waves we WAR MANEUVERS 


planned by the brains of 
the fleet to test the wor- 
thiness of submarine 
attack on the armada 
of super-dreadnoughts 
and bombing planes. 


—the greatest menace in naval warfare! 


S 0S! The 5-alarm signal of the sea—A stun- 


ning crash! Rammed sub plunges helpless, to 
the ocean bottom! Water surges in fast! 


Other Thrilling Action Photos on Inside Pages 


Thrills of modern submarine warfare! 
Thrills of the Navy’s greatest adventure! 
Thrills of brave men pitted against the sea! 


Filmed with the cooperation of the U. 
Story by Commander Frank Wead, ai 
Directed by Lloyd B 


(left) RELAXATION! Sea-weary 
submariners find peace in beauti- 
ful tropic setting! 


CAN THEY TAKE IT?...the pres- 
sure chamber, where would-be 
submariners soon find out if they 
can stand changes in air pressure. 


WE BELIEVE THE 
PICTURE IN HIS" 
RINE D-1—THE FF 
OF MODERN U 
FARE STARRIN 
HELL DIVERS OI 
FLIRT WITH DEA 


CFF the U. S. Subs 
mada in thrillin; 
CFE the “doomed” cr¢ 
by distress bomb 
CFE the life-saving ‘ 
bottom to rescue 
CFE the risks, the cha 
ous, unknown, dz 
CEE how modern su 
against battleshiy 
CF r Uncle Sam’s Na 
citing maneuve 


SITUATION 
WELL IN 
HAND! Hell 
Divers of the 
sea tame Pan- 


ama wildcat 
bare-handed! 


SWEET. 
HEART OF 


THE SUB. 
MARINERS : 
— something 
pees TRUE ADVEN 
THE SWELLEST CREW that ever laughed and lived in the face over whom 
of danger! (L. to R.)—Pat O’Brien, hard-boiled, double-tough top the boys are T LH R [ L L [ N G T 
kick; George Brent, gallant officer, brave in danger, daring in always fight- 
action; Wayne ‘Kid Galahad’ Morris, wise-cracking, chin-busting, ing... Doris * * * 
heart-breaking sailor; Frank ‘Casanova’ McHugh, a sucker for Weston is 
dames and lottery tickets. the name. 


SUBMARINE D-1- £! 


Screen Pla 


Are submarines the deadliest weapons of modern warfare? 
Can submarines defeat super-dreadnoughts? 
Are submarines ‘suicide boats’ for the men in them? 


S. Submarine Service. 
uthor of "Ceiling Zero’! 
ICON. 


(left) HELL DIVERS OF THE DEEP 
go to the ocean bottom to aid in rescue 
work of the sunken “Submarine D-1.” 


MOST THRILLING 
TORY IS “SUBMA- 
‘STGREATDRAMA 
NDERSEA WAR- 
G THE DARING 

THE DEEP WHO 
TH—AND LAUGH! 


eet attack the ‘enemy’ ar- 
g, modern war maneuvers! 


(above). HEART THROB! Frank essere) oe 


(left) MEET THE SWELLEST SHIPMATES in the sub 
service, who joined the navy to see the world thru 
a periscope. United they stand ... divided they fall— 


1w of a sunken sub rescued 
for the same dame! 


s and oxygen ‘escape lung’! 


slevator’ go to the ocean’s 
sunken submariners! 


nces, that Uncle Sam’s glori- 
wing heroes take every day! 


bmarines defend our coast 
» attacks! 


vy test its strength in ex- 
rs that prove again that 


[URE IS MORE 
HAN FICTION! 


* * * 


LEAVE IT TO 
PAT O’BRIEN to 
be where the thrills 
are greatest! 


PANAMA BRAWL! “Leggo baby, I’ll show these gobs 
what ‘Kid Galahad’ can do!” And what a fight it is! 


I O'BRIEN - WAYNE MORRIS - GEORGE BRENT 


NK McHUGH - DORIS WESTON ° Directed by LLOYD BACON 


y by Frank Wead, Warren Duff and Lawrence Kimble - Music by Max Steiner « A First National Picture > A COSMOPOLITAN PRODUCTION + Presented by WARNER BROS. 


answers the call to arms! = -_ Rae Ta 


i 


= 


YOU CAN PRINT THIS 
TABLOID LOCALLY 


Mats of the art and type on the front 
page and center spread are avail- 
able on order to WARNER BROS. 
CAMPAIGN PLAN EDITOR, 321 
West 44th Street, New York City. 
Order: ‘SUB TABLOID MATS.” 
Two dollars for the complete set. 


es 


Ad No. 401—60c (in the ad 

section) is just the ad to use 

for a final selling punch—_ 

Available at your Warner 

Exchange. It sells everything 

in the picture: Title, Cast, : 
Copy and “Sock” Photos. 


Follow with your theatre imprint. — 
Plenty of space to plug Special Kids’ 

Shows and advertise Newest 

Vitaphone Short Subject Program! | 


Filmed with the cooper- 
ation of the U.S. Sub- 
marine Service. Writ- 
ten by Commander 


Frank Wead, author ’ § 


of ‘Ceiling Zero’! 


ay 


it Meets. FRANK M°HUGH 
Re ae Sie ADORIS WESTON 


Directed by LLOYD BACON 


mPiay by Frank Wead, Warren Duff and 
r 2 e From a Story by Frank Wead 
“le 


me 
ee 2 Music by Max Steiner 


CONTINENTAL LITHO. CORP. CLEVELAND, OMIO--MADE IN U.S.A 


SAMPLE 


This entire side for 


theatre imprint 


Order in larger quantity 
from Local Warner Exchange 


Prices: 
$2.75 per M— 59 M or over 
$3.00 per M— less than 5 M 


Herald Distribution Pays 
Box-Office Dividends 


Scanned from the United Artists collection at the 
Wisconsin Center for Film and Theater Research, 
with support from Matthew and Natalie Bernstein. 


for Film and Theater Research 


http://wcftr.commarts.wisc.edu 


MEDIA 
HISTORY 


DIGITAL LIBRARY 


www.mediahistoryproject.org 


